
What Is Illustration?

It's complicated...



Warming up: Think like an illustrator

A quick creative drawing exercise!

3 Color-coded pieces of paper.   Please write on each color:

Green: Proper Noun (ie Historical Figure, Celebrity, Place)

Blue: Noun

Yellow: Adjective



Types of Illustration
- Editorial
- Children’s Book (KidLit)
- Book Covers
- Graphic Novels / Comics / Zines
- Much much more (character design, storyboards, fashion, video games, 

patterns, typography, etc, etc)



Editorial



What is Editorial Illustration?
An illustration or series of illustrations used in a printed or online publication or 
article to help convey the overall mood or aspect of a written article.



Where is editorial illustration used?
Magazines, Newspapers, & Websites:

The New York Times, The New York Times Magazine, New Yorker, Boston Globe, 
PlanSponsor, Rolling Stone, WIRED, City Paper, The Atlantic, The Economist, 
Bloomberg Businessweek, Mother Jones, Harpers, Nautilus, Cycle World, The New 
Republic, Nylon, Scientific American, The Washington Post, Baltimore Sun, The 
Walrus, Baltimore Magazine, Fortune, Newsweek, Entertainment Weekly, Esquire, 
Forbes, Fast Company, Foreign Policy, The Guardian, LA Times, Men’s Health, 
Psychology Today, HOW Magazine, and thousands more.



Types of Editorial Illustration
Cover

Spread 

¾ Spread

Full Page

Half Page

Quarter Page

Spot





Jasu Hu
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How to get Editorial Illustration Work?
PORTFOLIO PORTFOLIO PORTFOLIO PORTFOLIO PORTFOLIO PORTFOLIO 

WEBSITE WEBSITE WEBSITE WEBSITE WEBSITE WEBSITE WEBSITE WEBSITE 

SOCIAL MEDIA SOCIAL MEDIA SOCIAL MEDIA SOCIAL MEDIA SOCIAL MEDIA

Emailing. Sending Postcards. Cold Calling. Dropping off physical portfolio.



Portfolio
Developing a style that represents you as an artist/illustrator that is natural and 
fun for you. 

Multiple Styles is OK.

Color is a must.

6-10 STRONG pieces is way better than 6 strong and 14-20 weak pieces.



100 Things I 
Like to Draw

John Hendrix’s list 





Harry Campbell



Harry Campbell



Website
Wordpress, Squarespace, Hostgator, Cargo Collective, etc etc.

Get a domain name … laurenthrybyk.com … Godaddy, Google

Keep it simple / nothing flashing / show off your work

INCLUDE YOUR CONTACT INFO / SOCIAL MEDIA LINKS

And a brief bio.



Social Media
Instagram

Facebook

Twitter

Tumblr

Pinterest

Promote your work on all of these. 2-5 times a week if possible.



Emailing
Art Director contact information can sometimes be found on the publications 
website. More can be found here: https://illustrationage.com/adcontacts/

- Does this publication use work remotely similar to yours?
- Keep the message brief
- Highlight why you feel your work would fit well with the publication?
- Link to your website
- Attach 2-3 web-sized portfolio highlights

https://illustrationage.com/adcontacts/


Postcards
Choose your best and possibly most “flexible” piece.

Addresses can be found on the publications website or on 
https://illustrationage.com/adcontacts/

ATTN: ART DIRECTOR’s NAME

Include your contact info, website and email.

Brief note adds a personal touch.

https://illustrationage.com/adcontacts/
https://illustrationage.com/adcontacts/


Cold Calling / Portfolio Drop-Off
Possibly the hardest part, but can really go a long way into creating a relationship 
with an art director.  Phone #s can be found on websites and in publications.

Most are in NYC or DC. 

Make a day trip and or two day trip and set up a portfolio review.



Competitions
Society of Illustrators (Oct. 17, 2016)

Creative Quarterly (Oct. 28, 2016)

Communication Arts (Jan 6, 2017)

World Illustration Awards (Feb. 2017)

AI-AP (Feb./Mar. 2017)



You Got a Job!! What now??
Make sure you have all the important info:

Size, B/W or Color, Thumbnail due date, final sketch due date (not always needed), 
final due date, file type needed

Also!!!

Payment details, Contract, w-9, invoice, etc. Each publication has something 
different usually.



Thumbnails
3-5 rough drawings showing a variety of ideas. Color can be used, but sparingly.



Don’t Be Late
If for some reason you cannot complete the job, be up front about it.

If you are not going to make the deadline, be up front about it.

Do not avoid emails or calls.

Art Directors communicate with each other all the time - that information gets 
around.



Assignment :)



Children’s Book









Overview
Standard Length 32 Pages

Sometimes 16 or 24 for board books. 

40 or 48 or 60 have been done, but it is rare.



Publishers
Publishers include: Chronicle, Disney Hyperion, Candlewick, Albert Whitman & 
Company, Workman - literally hundreds!

https://en.wikipedia.org/wiki/List_of_publishers_of_children%27s_books

http://thejohnfox.com/2016/03/children-book-publishers/

https://illustrationage.com/adcontacts/

https://en.wikipedia.org/wiki/List_of_publishers_of_children%27s_books
https://en.wikipedia.org/wiki/List_of_publishers_of_children%27s_books
http://thejohnfox.com/2016/03/children-book-publishers/
http://thejohnfox.com/2016/03/children-book-publishers/
https://illustrationage.com/adcontacts/
https://illustrationage.com/adcontacts/


The Story
What age is it for?

Parent reading it to the child? Child reading it? Both? Just pictures?

Don’t be afraid of complex situations.

Be different, but understandable.

RESEARCH RESEARCH RESEARCH



The Art (The Dummy Book)
Publishers do not want to see the final product. The want a manuscript and a 
“Dummy Book”. 

A dummy book is a printed out book that has a finished looking cover and the 
entire story inside in sketch form with a few finished pages (2-3).









Comics / Graphic 
Novels



Big Imprints = More $ = Lotsa Work

Average $500 per page. The best making $80,000 per year.



Babs Tarr



Independent Publishers
Image Comics, Valiant, Dark Horse, Fantagraphics, Dial Books, Adhouse Books, 
Nobrow, Top Shelf, Drawn & Quarterly, First Second Books

And many many more.

Less $. Less Sales. Decent distribution. Decent advertising. Creative freedom (for 
the most part). You still hold the copyright (for the most part).











Chris Ware





Self-Publishing
You make all the $. You make all the decisions. You handle the printing. You 
handle the distribution. Lots of work (and expenses), but it’s a labor of love.

Venues http://www.spxpo.com/indie-friendly-stores

http://www.spxpo.com/indie-friendly-stores
http://www.spxpo.com/indie-friendly-stores


George Wylesol



But there’s 
more!



Aaron Meshon





Whitney Sherman



Rob Young Ricardo Nunez + Cinyee Chiu



Il Sung Na / Clay & Wish



Ashley Yazdani Hannah Glasser



Sena KwonTextiles & Patterns

Create patterns using multiple changeable 
elements. Different color variations. Sell your 
pattern on yearly contracts.

Surtex - Textiles / Patterns Tradeshow

http://www.surtex.com/

http://www.surtex.com/
http://www.surtex.com/


Diana Flores Blasquez



Final Exercise - Pattern Making

1. Do a drawing on a piece of paper without 
touching the edges. Preferably using a theme 
of elements or marks.



2. Cut the paper in half.

3. Flip the sides of the paper.



4. Tape the pieces together.



5. Cut the paper in half again, this time 
horizontally (or vertically if you did the 
horizontal side first).

6. Flip the orientation of the cut sides.



7. Tape the sides together.

8. Fill in the blank spaces with more 
drawings - still don’t touch the edges!



You’re DONE! A repeatable pattern!!!



The End!

Thanks for listening.
Any questions email me at laurentdhrybyk@gmail.com

http://laurenthrybyk.com

mailto:laurentdhrybyk@gmail.com

